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Partner with Loveland
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community and build
homes and hope for
generations.



building strength,
stability, & self-reliance

through shelter.

Since our founding in 1987, we have partnered with people
in our community to build 170 homes and complete 28
home preservation projects.

your impact...

94% of Habitat "N\ 90% of Habitat
homeowners = homeowners
feel their lives have //\/\\2 report better health and

improved since moving O[] O] saferneighborhoods.
into their home.

66% of Habitat ($)  65% of Habitat

homeowners .. homeowners

expect their children feel they are somewhat

to earn a bachelor’s or much better at saving

degree or higher. money since moving into
their home.

78% of Americans \\\ 87% of Americans

: want compani_es to choose brands that
support meaningful advocate for issues they
causes. care about.




did you know?

Corporate giving enhances employee engagement, strengthens
brand reputation, and even provides tax benefits. Plus, aligning
with one of the most trusted nonprofit brands in the U.S. ensures

strong co-branding and marketing opportunities.

sighature events

real estate build faith build



all foundation builders receive:

Sponsorship of all themed builds & our annual Builder’s Ball

Complimentary tickets for 2 tables (16 guests) at our annual Builder’s Ball

VIP table placement at our annual Builder’s Ball

Complimentary team participation (10 members) at 2 of the following themed builds:
Women Build, Pride Build, and Real Estate Build

Complimentary team t-shirts for chosen themed builds

Regular Habitat for Humanity project updates

branding benefits:

Media release with photos

Year-round, top-teir recognition on our website and in newsletter
Listing in Annual Impact Report

Verbal & printed recognition at all themed builds

Logo inclusion in pre-event communication to subscribers

Logo inclusion on our Builder’s Ball program

Premium onsite event branding at all themed builds and our Builder’s Ball
Verbal recognition at our Builder’s Ball

Organizational logo on all themed build t-shirts

One social media takeover during selected themed build

Quarterly partner social media recognition

Social media recognition for all themed builds and our Builder’s Ball



community champion (15k)

all community champions receive:

e Sponsorship of our annual Builder’s Ball & choice of 2 theme builds

o Complimentary tickets for 1 table (8 guests) at our annual Builder’s Ball

o« Complimentary team participation (10 members) at 1 of the following theme builds:
Women Build, Pride Build, and Real Estate Build

o Complimentary team t-shirts for chosen themed build

e Regular Habitat for Humanity project updates

branding benefits:

e Year-round, premium recognition on our website and in newsletter
e Listing in Annual Impact Report

e Verbal recognition at all themed builds

e Logo inclusion in pre-event communication to subscribers

e Logo inclusion in our Builder’s Ball program

e Onsite event branding at 2 themed builds and our Builder’s Ball

o Organizational logo on 2 themed build t-shirts

e Quarterly partner social media recognition

e Social media recognition for 2 themed builds and our Builder’s Ball



neighborhood partner (10k)

all neighborhood partners receive:

e Sponsorship of our annual Builder’s Ball & choice of 1 themed build
o Complimentary tickets for 4 guests to our annual Builder’s Ball

e Regular Habitat for Humanity project updates

branding benefits:

e Year-round recognition (small logo) on our website and in newsletter
Listing in Annual Impact Report

Onsite event branding at chosen themed build and our Builder’s Ball
Organizational name on chosen themed build’s t-shirts

Quarterly partner social media recognition

Social media recognition for chosen themed build and our Builder’s Ball



Habitat friend (5k)

all Habitat friends receive:

e Sponsorship of our annual Builder’s Ball

o Complimentary tickets for 4 guests to our annual Builder’s Ball
e Regular Habitat for Humanity project updates

branding benefits:

e Year-round recognition (name) on our website and in newsletter
Listing in Annual Impact Report

Onsite event branding at our Builder’s Ball

Quarterly partner social media recognition

Social media recognition for our Builder’s Ball



other ways to give

Carpenter's Club (monthly giving) $100 minimum
Benefits include:

o Exclusive updates in Carpenter’s Club newsletter

o Donor appreciation events

e Social media recognition

adopt-a-workday: $1,500
Benefits include:
e Team volunteer at one themed build - Women’s Build, Pride Build, Faith Build
e Branded t-shirts
o Marketing recognition on social media and Loveland Habitat for Humanity website
and newsletter

Colorado Gives Day matching donor: $5,000
Benefits include:
e Recognition on all promotional materials and Colorado Gives Day campaign
e Recognition on Colorado Gives Day giving portal
e Social media recognition

build meal sponsors: $500
Provide meals for worksite volunteers.
Benefits include:

e Social media recognition

e Signage at volunteer build site



marketing & engagement
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1260+ followers 1150+ followers

// @LovelandHabitat

Other:
Ty e 6000+ newsletter subscribers
¥ ¢ hundreds of annual volunteers

By partnering with Loveland Habitat forHumanity, your organization directly
impacts families in need while gaining significant community exposure.



What are you donating?
Value of donation:

Our mission statement: Seeking to put God’s love into action, Habitat for
Humanity brings people together to build homes, communities, and hope.

Thank you for your generous support and donation to Loveland Habitat for
Humanity. With your support, we can empower families to own their own
homes. This provides them with the opportunity to invest in themselves

and gain more financial stability.

Today’s Date: Business Name:
Contact Name:
Contact Email:

Your donation is greatly appreciated!

silent auction wishlist

e Gift card

e Mountain home rental

o Wine basket

o Beach vacation rental

o Golf cart

e Spa gift basket

o Pet gift basket

e Kids bikes

e Sporting goods gift cards
o Golf package

o Tickets to sporting events
o Beer packages

e Dining gift certificates

e Hotel packages

e Kids museum passes

o Adventure park passes

e Rafting adventure

e Hot air balloon rides

Boat or RV rental

Car washes
Waterpark gift card
Wine tasting trip

Big vacation package
Plane tickets

Disney on Ice tickets
Movie basket

Disney Cruise

Gym membership

Oil changes
Shopping spree
Autographed photos
Fly Fishing trips
Cooking lessons
Luxury vehicle package
Ski passes

Top Golf



everyone can build a better future

Business Name:
Your Name:
Phone:
Address:

City:

Total Amount:

Payment Type:

— Check - Please make checks payable to Loveland Habitat for Humanity
— Credit Card/Invoice

Please return your form to development@Ilovelandhabitat.org

interested in more ways to get involved?

Join a themed build team:
e Women Build ($1,500 per team of 10)
o Pride Build ($50/person)
» Real Estate Build ($1,500 per team of 10)
o Faith Build (free)

Reach out to me regarding individual sponsor options for the Builders Ball and how
to purchase a table

Please use my enclosed donation of $ to support affordable housing in
Loveland
Mailing Address:
e PO Box 56, Loveland, CO 80539
Email: development@Ilovelandhabitat.org

Loveland

:wa Habitat

for Humanity®



